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Introduction

- Inthe 503 & 600s, cigarettes used to be the measure of coolness
- Companies had to audacity to associate them with good health
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Introduction

- Energy drink companies have followed the lead of cigarettes
- Now its cool to be seen with energy drinks




Marketing

What is really sad is that these companies aggressively include children in
the target audiences & the dollars that their parents have
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Marketing

The other act of boldness is that these companies portray their
product as a contributor to good health.




Marketing

- Soft drink companies are the most profitable in the world
- They are the leading producers of energy drinks
- They desperately want your money

.
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Marketing

There are billions of dollars gained by producing an energy drink

Share of Energy Drink Market

(based on dollar sales)

Sobe Adrenaline Rush

2.99%
Tab Energy

2.39%

Amp
3.6%

Sobe No Fear
5.490

Full Throtte
6.99%

Rockstar
11.4%06

Monster
14.49%0
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History

The first cola beverage was available to the public in 1890
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